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Background

s*Co-creation of renowned international arti
from German, Japan, Korea and America
Born Chinese

#*The only cartoon character that received
nomination in the International Design Sh
2003



Peter Raacke

Received National Best of the
Best Design Award

Berlin International
Association’s Chairman
Advisory Board Member

Head Judge of Judging Panel
of International Design Show

Awarded silver medallion from
Millan, International Physics
Award




RoOIT A. Kleunter

Germany Famous Sculptures

Designer of Berlin Bear

1980 Germany Duesseldolf Best
Designed Art

1981 Germany Cologne Design Aw:

1988 Nepal Tribuhuvan University &
National Education Foundation Awa

1988 Nepal Tourism Board Highest
Honour Award
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MPC International Forum
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International Design Show

NMAGIC POWER

Nominated for Best Design Award. Only Character
received nomination
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Fashion Bags & ACCesSSOrleE
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s Athext
s*SUNDAY
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China
#*China Unicom

Malaysia
#*Digl
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Publicity




On ATV

s*Magic Power Cat was shown on ATV
31 October 2004 & 7 November 2004
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South China
Morning Post
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Hong Kong's long-established
regional links offer advantages to
overseas licensors expanding
business and seeking partners in
China.

According to Bianca Lee,
general manager for Greater
China and Southeast Asia with
Warner Bros Consumer Products,

“the licensing business in China is

still at start-up phase.

“Hong Kong provides an
important platform for the
mainland in the development of
this business by providing the
expertise, finance and legal
systems and to a certain extent
the taste influence to the
mainland on brand and product
trends,” Ms Lee said,

She said Warner Bros, which
uses Hong Kong as its regional
headquarters, had entered into a
multifaceted co-operative
agreement with Hutchison
Harbour Ring to establish a
foothold in the mainland market.

The arrangement would allow

the company to present its
brands in the region and ensure it
had a powerful impact on
consumers.

Meanwhile, the protection of
intellectual property rights in the
mainland remains a prime
concern.

Rebecca Lo, chairman of the
Licensing Executive Society of

China, Hong Kong Chapter,and a

partner of the law firm Rebecca Lo
& Co, said: “Intellectual property
laws in the mainland are
complying with the Agreement on
Trade-Related Aspects of
Intellectual Property Rights. It is
the enforcement side that has to
be improved.” '

She said the increasing
awareness of intellectual property
rights and product quality among

developing mainland market wa:

attracting global attention, while

creating challenges for the

licensing industry. “You must

understand the nature of the
market, the way it operates,
before you can make profits ou
of it.”

Mr Lee said several factors
were boosting the mainland
market for licensed products.
These included the country’s
flourishing economy, its
admission to the World Trade
Organisation, the 2008 Olympic
Games and 2010 World Expo.

“All these developments have
nudged the Chinese governmen
to improve the country's
intellectual property lawsina b

to boost the confidence of
licensors worldwide,” he said.
Meanwhile, Norman Janelle
senior vice-president and gene
manager with Disney Consume
Products (Asia Pacific), said
licensing was just one of many
business models used to get
branded products to market.

“However, like everyone else
licensors must align themselves
with consumer expectations. Tk
means changing from product
approvers to being intimately
involved on a daily basis with
One of the many product characters  licensing partners in order to be

that are widely pirated in China. player in today’s marketplace,”
said.
now very concerned about Mr Janelle said Disney evolvi

intellectual property rights,” Ms from being a passive licensor to
Lo said. an active licensor to keep up wi
, “More and more mainland changing consumer habits.

companies are building their own He said the entertainment
brands, developing their own giant changed its business mod
intellectual property, and and had become more active in
upgrading product quality to meet  the product development life
the demands of the affluent cycle, from product creation to
middle class. This is a catalyst in retail distribution. It was crucial
developing an effective have a product that the consur
mtellectual property protection wanted, and that was available
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On Sohu.com

*Please follow the link to:
http://women.sohu.com/s2004/style.shtml
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Interviewed by CCT
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Computer Arts

Studio

Magic Power CAT
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Magic Accomplishments




Photo of Hon Mr. Fok Tsun Ting
with Magic Power Cat

Top: Opening Ceremony
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agic Power Cat x NAMCO @
Halloween Night

nNnameocor
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Entertainment Sho
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MAGIC POWER
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Licensed Product
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Notebooks

Photo Album




Patent Products




Household Products

4
MAGIC POWER
i



HOot News

s®*Magic Power Cat Specialty Stores
s®Merchandises on sale In Design Galle

s*Stationery Products to be launched in
the market

#*Towel, bathroom goods, bags &
accessories to be launched soon!




Magic Profile

Name: Magic Power Cat

Birthday: 28 February 2003

Sex: Unknown

Character; Outgoing, Optimistic

What I like most: Help those in need, Daydreaming

| B What I hate most: Being deceived (but always get deceived)
What I afraid most: Darkness

My Favourite Food: Battery

My Best Friend: Kukumalu (adopted piglet pet)

Lucky Number: 2
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Magic Ignited

#*ooking silly with stunned face & large e'

s*Actually I1s a representation of tardiness w
IS being cautious and self-protective like
adults

s*Restlessly helps anyone who Is In need &
strives to build a ‘utopia’ with high level of
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